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ABSTRAK 

 
Luminor Hotel Banyuwangi adalah salah satu hotel ataupun akomodasi penginapan 

bintang 3 yang ada di Banyuwangi yang kini terus meningkatkan usahanya agar lebih inovatif 

dan kreatif untuk dapat bertahan dalam persaingan dunia bisnis. Salah satu upaya untuk 

melewati keberhasilan dalam persaingan bisnis tersebut, hotel ini menerapkan cara dengan 

mengetahui pengaruh keputusan tamu menginap dengan bentuk service marketing mix yang 

diterapkan dalam melakukan pemasarannya. Oleh karena itu tujuan dari dilakukannya 

penelitian ini yaitu untuk mengetahui seberapa besar pengaruh parsial dan simultan antara 

variabel service marketing mix (product, price, place, promotion, people, physical evidence, 

dan process) terhadap keputusan tamu menginap di Luminor Hotel Banyuwangi. Pendekatan 

penelitian yaitu kuantitatif. Populasi pada penelitian ini adalah tamu yang sedang/pernah 

menginap di Luminor Hotel Banyuwangi dalam kurun waktu 5 tahun terakhir (tahun 2019 - 

tahun 2023). Teknik pengambilan sampel menggunakan purposive sampling yaitu 100 

responden yang menggunakan kamar saja (tanpa breakfast dan paket meeting/social event 

hotel). Metode penelitian ini menggunakan beberapa teknik pengujian yaitu uji instrumen data 

(uji validitas dan uji relialibilitas), uji asumsi klasik (uji normalitas, uji multikolinearitas, dan 

uji heteroskedastisitas), serta uji hipotesis (uji regresi linear berganda, koefisien korelasi 

berganda, koefisien determinasi, uji t (parsial) dan uji F (simultan)). Hasil penelitian 

menunjukkan bahwa secara parsial variabel promotion dan people memiliki pengaruh positif 

dan signifikan terhadap keputusan tamu menginap, sedangkan variabel product, price, people, 

physical evidence, dan process memiliki hasil tidak berpengaruh terhadap keputusan tamu 

menginap. Namun secara simultan, variabel product (X1), price (X2), place (X3), promotion 

(X4), people (X5), physical evidence (X6), dan process (X7) berpengaruh signifikan terhadap 

keputusan tamu menginap (Y). 

 

Kata Kunci : Service Marketing Mix, Keputusan Tamu Menginap, Luminor Hotel 

Banyuwangi. 



 

xii 
 

 

   

 

 

 

 

 

 

 

 

 

 

 

---Halaman ini sengaja dikosongkan--- 

 

 

 

 

 

 

 

 

 

 

 

 

 

---Halaman ini sengaja dikosongkan--- 

 



 

xiii 
 

THE INFLUENCE OF THE SERVICE MARKETING MIX ON GUEST 

DECISION TO SYAT AT LUMINOR HOTEL BANYUWANGI 
 

 

By    : Mubalighoh Aqidatul Izza 

Student’s Identity Number : 362093301009 

Supervisor   : 1. Auda Nuril Zazilah, S. Si., M. Sc. 

 2. Masetya Mukti, S.ST., M.M. 

 

 

ABSTRACT 

 
 

Luminor Hotel Banyuwangi is one of the 3 star hotels or lodging accommodations in 

Banyuwangi which is currently continuing to improve its business to be more innovative and 

creative in order to survive in the competitive business world. One of the efforts to achieve 

success in this business competition, this hotel applies a method of knowing the influence of 

guests' decision to stay with the form of service marketing mix applied in its marketing. 

Therefore, the aim of conducting this research is to find out how much partial and simultaneous 

influence the service marketing mix variables (product, price, place, promotion, people, 

physical evidence, and process) have on guests' decisions to stay at Luminor Hotel 

Banyuwangi. The research approach is quantitative. The population in this study are guests 

who are/have stayed at Luminor Hotel Banyuwangi in the last 5 years (2019 - 2023). The 

sampling technique used purposive sampling, namely 100 respondents who used rooms only 

(without breakfast and hotel meeting/social event packages). This research method uses several 

testing techniques, namely data instrument testing (validity test and reliability test), classical 

assumption testing (normality test, multicollinearity test, and heteroscedasticity test), as well 

as hypothesis testing (multiple linear regression test, multiple correlation coefficient, 

coefficient of determination, t test (partial) and F test (simultaneous)). The research results 

show that partially the promotion and people variables have a positive and significant influence 

on guests' decision to stay, while the product, price, people, physical evidence and process 

variables have no effect on guests' decision to stay. However, simultaneously, the variables 

product (X1), price (X2), place (X3), promotion (X4), people (X5), physical evidence (X6), and 

process (X7) have a significant effect on guests' decision to stay (Y). 

 

 

Keyword : Service Marketing Mix, Stay Decision, Luminor Hotel Banyuwangi. 
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