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ABSTRAK

Dalam era abad 21 Indonesia mengalami perkembangan teknologi yang signifikan
termasuk dalam teknologi internet yang berdampak besar bagi kehidupan manusia salah
satunya dalam aspek ekonomi di bidang perdagangan elektronik yang ada di Indonesia.
Perkembangan di e-commerce di Indonesia merambah hingga aspek pariwisata khususnya
industri perjalanan pariwisata. Dengan adanya media sosial Instagram menjadi salah satu
media promosi yang mendukung penerapan electronic word of mouth. Penelitian ini
dilakukan di PT Pratama Wisata Lintas Nusa atau Yuk Banyuwangi yang merupakan
penyedia jasa perjalanan wisata yang ada di Banyuwangi bertempat di jalan Trunojoyo
nomor 11 B Banyuwangi. Tujuan dari penelitian ini adalah untuk menguji dan menganalisis
bagaimana pengaruh Electronic Word Of Mouth (X) terhadap keputusan pembelian (Y) di
Yuk Banyuwangi. Penelitian ini melibatkan tamu yang telah menggunakan jasa Yuk
Banyuwangi dengan jumlah sampel sebanyak 97 responden dengan teknik pengambilan
sampel purposive sampling. Aplikasi SPSS versi 26 digunakan untuk melakukan analisis
data penelitian yang meliputi analisis regresi linear, sederhana koefisien korelasi sederhana,
koefisien determinasi, dan uji T. Hasil dari penelitian ini menunjukkan bahwa electronic
word of mouth yang ada pada media sosial yang bekerja sama dengan Yuk Banyuwangi
memiliki pengaruh positif dan signifikan terhdap keputusan pembelian paket wisata yang
dibuktikan dengan nilai thiung sebesar 14.043 > tuapel 2.659. Hasil tersebut thitung > trabel dan
nilai signifikansi 0,000 < 0,05. Hasil dari penelitian ini diharapkan dapat digunakan sebagai
masukan untuk evaluasi bagi pihak Yuk Banyuwangi untuk meningkatkan kualitas dan
menjaga serta memperbaiki electronic word of mouth yang ada di media sosial demi menjaga
kepercayaan dan positive electronic word of mouth.

Kata Kunci : Electronic Word Of Mouth, Keputusan Pembelian, Tour Organizer
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THE INFLUENCE OF ELECTRONIC WORD OF MOUTH TOWARD
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ABSTRACT

In the 21st century, Indonesia has experienced significant technological developments,
including internet technology, which has a major impact on human life, one of which is the
economic aspect in the field of electronic commerce in Indonesia. E-WOM developments in e-
commerce in Indonesia have spread to the tourism aspect, especially travel industry. In today's
increasingly sophisticated digital era, it will be easier for customers to choose and order
tourism travel products via websites or Online Travel Agents (OTA). The online review feature
in e-commerce is a consideration for guests in determining the decision to purchase tour
package. Online Travel Agents have different characteristics which of course will influence
consumers' decisions in making choices, So with the presence of a platform that are able to
tomers to make choices. With the existence of social media, Instagram is one of the promotional
media that supports the application of electronic word of mouth. This research was conducted
at PT Pratama Wisata Lintas Nusa or Yuk Banyuwangi, which is a travel service provider in
Banyuwangi located on Jalan Trunojoyo number 11 B Banyuwangi. The purpose of this
research is to test and analyze the influence of Electronic Word of Mouth (X) on purchasing
decisions (Y) in Yuk Banyuwangi. This research involved guests who had used Yuk
Banyuwangi's services with a sample size of 97 respondents using a purposive sampling
technique. The SPSS version 26 application was used to carry out research data analysis which
includes linear regression analysis, simple correlation coefficient, coefficient of determination,
and T test. The result showed that electronic word of mouth had a positive and significant
influence on purchase decision is pictured by value of t-value>t-table, namely 14,043>2,659
with a significant value of >0,05, which is equal to 0.000< 0.05. The results of this study are
expected to be used as input for evaluation for Yuk Banyuwangi to improve the quality and
maintain and improve electronic word of mouth on social media in order to maintain trust and
positive electronic word of mouth.

Keywords: Electronic Word Of Mouth, Purchase Decision, Tour Organizer
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