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PENGARUH BAURAN PROMOSI TERHADAP KEPUTUSAN
MENGINAP DI ASTON BANYUWANGI HOTEL
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Nama Mahasiswa : Echa Novyta Permatasari
NIM 362093301011
Dosen Pembimbing : 1. Eka Afrida Ermawati, S.Pd., M.Pd
2. Esa Riandy Cardias, S.Par., M.Sc
ABSTRAK

Tingkat occupancy room di Aston Banyuwangi Hotel & Conference Center dari Tahun
2018 sampai dengan 2023 mengalami fluktuaktif. Terhitung dari 2018 ke tahun 2023 meningkat
di last room nya dari 20.921 menjadi 33.865 penjualan kamar. Tujuan penelitian ini adalah
untuk mengetahui pengaruh bauran promosi terhadap keputusan menginap di Aston
Banyuwangi Hotel & Conference Center. Penelitian ini menggunakan pendekatan kuantitatif.
Hasil penelitian ini adalah nilai Fhitung sebesar 97,472 dengan nilai signifikansi 0,000.
Berdasarkan nilai tersebut dapat dilihat bahwa nilai Fhitung sebesar 97,473 > Ftabel 1,35.
Adpvertising (X1), Personal Selling (X2), Sales Promotion (X3), Public Relation (X4) dan Direct
Marketing (X5) secara bersama-sama atau simultan berpengaruh terhadap Keputusan
Menginap (Y) dan diketahui nilai signifikansi sebesar 0,000 < 0,05. Maka dapat diartikan
bahwa H6 diterima, Dimana Advertising (X1), Personal Selling (X2), Sales Promotion (X3),
Public Relation (X4) dan Direct Marketing (X5) secara bersama-sama atau simultan

berpengaruh signifikan terhadap Keputusan Menginap (Y).

Kata Kunci : Bauran Promosi, Keputusan Menginap, Aston Banyuwangi Hotel & Conference

Center
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THE INFLUENCE OF PROMOTIONAL MIX ON THE DECISION TO
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Student Name : Echa Novyta Permatasari
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Supervisor : 1. Eka Afrida Ermawati, S.Pd., M.Pd
2. Esa Riandy Cardias, S.Par., M.Sc
ABSTRAK

The room occupancy rate at the Aston Banyuwangi Hotel & Conference Center from
2018 to 2023 is fluctuating actively. Starting from 2018 to 2023, last room sales increased from
20,921 to 33,865 room sales. The aim of this research is to determine the influence of the
promotional mix on the decision to stay at the Aston Banyuwangi Hotel & Conference Center.
This study uses a quantitative approach. The result of this research is an Fcount value of 97.472
with a significance value of 0.000. Based on these values, it can be seen that the Fcount value
is 97.473 > Ftable 1.35. Advertising (X1), Personal Selling (X2), Sales Promotion (X3), Public
Relations (X4) and Direct Marketing (X5) together or simultaneously influence the Stay
Decision (Y) and it is known that the significance value is 0.000 < 0, 05. So it can be interpreted
that H6 is accepted, where advertising (X1), personal selling (X2), sales promotion (X3), public
relations (X4) and direct marketing (X5) together or simultaneously have a significant effect on
the decision to stay (Y).

Keywords: Promotional Mix, Decision to Stay, Aston Banyuwangi Hotel & Conference Center
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